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The begpest Couse of Brguments.

O pechang tomnails.
Or even TV channels.

s money. Who spent what. Who comribultes more.

Most of these arguments come about
because we're not i control of eur money.

Your relationship may be at riskif
you do not keep up repayments.

Abbey's straghtiorwand attitude and
simplified accounts will help you get
0N top of your money

50 you CaN argue oL sensble tngs.

Uike sex. Q“QWM."

TBWA, London
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