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Next	Steps
Sustainability
Festivals:	A&R,	programming,	technical	planning,	marketing,	stage	management,	broadcast,	artist	services
Commercial:	Regular	events	programming,	creative	development	opportunities,	
Institutional:	Embed	creative	practice	with	courses	throughout	the	university,	cross	course	&	school	working
Charity	&	Community	:	Partnerships,	accessibility,	regional	creative	and	economic	services,	’good	humaning’

Scalability
New	festivals	&		events,	extending	commercial	partnerships,	wider	institutional	support,	increased	regional	profile

Boxed	Records
Promote	student	output,	improve	creative	profile	of	cohort,	applied	practice	in	managing	artistic	content,	sync

Creative	Agency
Cross	subject	group	companion	modules,	new	content	generation,	new	clients,	new	business	opportunities,	legacy

Learning	opportunities	and	program	development
Share	this	work	with	fellow	institutes	and	academics	to	develop	a	larger	network	of	opportunities	for	students


