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In Class Management & Progression
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100% Commitment

At Out The 8ox, we are always
entirely commitied to each project
e run, or take part n. We willwork
o yourspecifications and creativiy
and put on the event you desire

Multinational

Out The Box showcase talent to the
world and have been traveling from

Enthusiastic Team

Out The Boxis a company.
consisting of e over 20 team
members based in the UK. We are
always wiling to discuss now
ventures and pour our creativty nto
rolling orojects.

Variety of Professional Events

TPC Board Meeting — Week 17
08.03.19 -TC102

Attending: All board members unless named below
Apologies: AL, GT, ZA, ME, EP, AH
Not Present:

Number | Minutes/Notes

Who is
responsible for
action

Marketing Projects
Podsquad™ to be delivered on 22/3/19
CF to speak to Viog Squad to be delivered 22/3/19

CF to brief podcast & YouTube creators on sourcing work by
22/03/19

BOXED Records release Podcast: 22/03/19

18.1.1 Attending/Apologies P

18214  |Approve previous Board Meeting minutes ALL
Company Name/Branding
All board members to promote socials strategically alongside | ALL—
programming for 2019 continuous
YouTube Channel
Chase up Christmas Videos for /03 cF
YouTube presence to be integrated into website
Forward content for OTB website Ongoing
Chase up video content (Copenhagen & Xmas) ZA
BOXED Records — 21° March Launch Party & Compilation
Confirm artists to sign contracts by 08/03/19
CF to review funding marketing proposal by 08/03/19
Identify a USP, Date: 08/03/19 SA Ongoing
Cf to speak to course leaders about listening party: 01/03/19
Fashion Show
Date & concept for May event with Fashion course HM, ME, GT,
Update: 22/03/19 EP Ongoing
Events Development
Varsity & Flashmob: concept, team and schedule: 8/3/19 GT, HM, EP,
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Output & Legacy

Made to Measure

atie Chatles: Made to Measwre Productions
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MADE TO MEASURE

COMPANY HANDOVER

MD6212 THE PRODUCTION COMPANY

We had two events planned for Prague; an acoustic gig on our second night, and the full band
gig the following night. It was decided that both of these events would take place in the bar at
our hostel, which actually made things much easier, as it prevented equipment and kit needing
to be transported any further. It was also extremely cold, as the view from the plane window
indicates, so it was a bonus that we didn't have to wonder too far at night. After arriving, we
checked out the bar space which wasn't huge, but it was a nice enough layout and had a raised
platform to work perfectly as a stage.




MD6212 2017

Mid-Module Evaluation

What do you like about the module?
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Student experience

MD6212 2017

Mid-Module Evaluation

What do you like about the module?’
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If you were running the module, what would you do differently?
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Mid-Module Evaluation

What do you like about the module?.
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If you were running the module, what would you do differently?
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Mid-Module Evaluation

What do you like about the module?

Cleo et cames

o L\fr') leaure
The §e4 ‘;>>,g o ek moke olagel line ¢
’:( MU ealier o "J(”/"“‘.
AL GG Moglul
JUrg medde
Aal ‘”‘J > leeun Sk con b o
[O7ATE SRNVE VI

over

| What don't you like about the module?

NE-NeRd o nus profecter L (vedees lochane
W Some. oeptai

Alecoara

If you were running the module, what would you do differently?

NS TN




Next Steps

Sustainability

Festivals: A&R, programming, technical planning, marketing, stage management, broadcast, artist services
Commercial: Regular events programming, creative development opportunities,

Institutional: Embed creative practice with courses throughout the university, cross course & school working
Charity & Community : Partnerships, accessibility, regional creative and economic services, ‘good humaning’

Scalability

New festivals & events, extending commercial partnerships, wider institutional support, increased regional profile

Boxed Records
Promote student output, improve creative profile of cohort, applied practice in managing artistic content, sync

Creative Agency
Cross subject group companion modules, new content generation, new clients, new business opportunities, legacy

Learning opportunities and program development
Share this work with fellow institutes and academics to develop a larger network of opportunities for students



